
  

 
 

 

CLP Peach Placement – a grant of up to £15,000  
Development Associate - The Reading Agency  
November 2009 – April 2010 (6 months) 
 
A CLP Peach Placement is a bespoke package of leadership development support, 

including: ‘learning through doing’ through an intensive placement with a cultural 

organisation working on specific projects, a generous development budget and time with a  

mentor to enable the identification and realisation of career aims and objectives. As part of 

a cohort of nine placements, there is also the opportunity to network through a series of 

development and training sessions, enabling wider peer to peer support and learning. 
 

The CLP is offering an exciting and challenging opportunity for a mid-career leader to work 

with a group of cultural sector partners to take a concept for a library/ reading campaign 

and make it real. Taking a new campaign from conceptual to launch stage, you will be 

working to build a platform of support through public affairs, fundraising and partnership 

development. The placement will be hosted by The Reading Agency, an entrepreneurial 

charity aiming to get more people reading more by working with the public library network. 

The placement will be working with the founder Director, Miranda McKearney. OBE, and 

her Senior Management Team. Other campaign partners can offer mentoring, learning and 

support opportunities. These include the Museums Libraries and Archives Council, the 

Society of Chief Librarians and the Literature Department at Arts Council England.    

 

This is an opportunity for someone from outside the cultural sector who has campaigning, 

communications and fundraising skills and wants to stretch themselves by working in a 

new setting. Or for someone in the library/literature sector, looking to take existing skills in 

campaign leadership, fundraising and public affairs to a new level.  

 

The ideal candidate will have:  
 

• Significant campaigning, communications or fundraising experience in a relevant 

sector  or experience working within the literature sector at a managerial level   

• Entrepreneurial thinking skills 

• Excellent written and verbal communication skills 

• Aspirations to run an organisation in the longer term or move into a high level 

development, communications or advocacy post 

 



 

Please ensure that you have downloaded the Placement description from: 

www.culturalleadership.org.uk/opportunities  

To apply, please submit your CV (maximum 3 A4 sides) and a 1,000 word statement by 

email to: info@culturalleadership.org.uk  In the subject line of your email, please specify 

Development Associate, The Reading Agency. In your statement please outline how you 

meet the Person Specification, detail why you want to undertake the placement at this 

stage in your career and how this experience would contribute to your leadership 

development. 

 

No application should be submitted without reading the placement description.  
 

Closing date for applications:  12.00pm, Friday 4th September 2009 

Interviews will be held on: 21 September, at Arts Council England, National Office, 

London (please note you must be available for interview on this date) 

 

To discuss the placement further, please contact Isobel Diamond, Project Coordinator, 

Cultural Leadership Programme. Tel: 0207 973 5224.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

The Reading Agency 
 

The Reading Agency is an independent charity with a mission to inspire more people to 

read more. The agency specialises in spreading reading through creativity, innovation and 

working through the public library network. It has created big national reading 

programmes, the biggest of which is the Summer Reading Challenge, now ten years old.     
 
The Reading Agency also creates huge partnerships between the public library network 
and partners like Orange, BBC Learning, Richard and Judy’s Book Club, the National 
Youth Agency and the major publishers.   
  

- the membership campaign for last year’s National Year of Reading led to 2.3m people 
joining the library.  

 
-  690,000 children did last year’s Summer Reading Challenge – reading 6 books over 

the summer holidays  
 

For further information about the organisation: www.readingagency.org.uk 
 
The Reading Campaign 
 

The aims of the campaign are:  

 

- To sustain and improve a trusted public library service connecting everyone to quality 

reading experiences   

 

- to encourage reading through libraries by developing innovative approaches that will 

last   

 

- To get citizens playing a much greater role in shaping the reading service they want 

and support libraries to get better at involving them  

 

- To develop a workforce that champions reading and is resourced to support local 

communities’ reading needs  



 

Placement description 

 
Placement title:  Development Associate  

Reporting to:  Miranda McKearney OBE, Chief Executive Officer, The Reading Agency 

Placement location: Free Word Centre, 60 Farringdon Road, London, EC1R 3GA   

 

Key relationships will be with The Reading Agency Senior Management Team; Liz Dubber, 

Director, Programmes; Penny Shapland Director, Resources; Maureen McCulloch 

Director, Finance.  

 

There will also be mentoring support from the leaders in the campaign’s Management 

Group: Sue Wilkinson, Policy Director, MLA; Tony Durcan, Director of Culture, Newcastle 

City Council & Antonia Byatt, Director of Literature, Arts Council England  

 

There will be a thorough induction with the whole organisation which could combine board 

and staff induction processes if the successful candidate were keen to learn about charity 

governance. 
 
Placement Purpose 
 

The Development Associate will be working closely with Miranda McKearney and the 

campaign’s management group to take the campaign to the next stage. This is a doing 

campaign, aiming to get partners to pledge action in support of a new vision of libraries’ 

reading service. Some work has already been done on pledge partners, which needs 

building on.  By the end of the placement it is hoped that a firm foundation will be laid for a 

campaign to reinvigorate the role public libraries play in celebrating and championing the 

value, pleasure, and creativity of reading with key partners bought in. 

 

This placement offers an opportunity to build plans which will have a lasting impact – 

including a communications and fundraising strategy, and a pledge partners action plan.  

In the process the applicant will gain experience of building partnerships between 

disparate sectors and organisations; insight and experience of cultural leaders working 

from different bases to achieve shared aims; and an opportunity to work within a fast 

moving charitable development agency environment   

 

The placement can be full time, five days a week for six months, but ideally would be 3-4 

days a week over a longer period. There can be flexibility for the right candidate. 

 



 

The Development Associate will be based at The Reading Agency’s  new offices at The 

Free Word Centre, a new centre for  literacy, literature and free expression. 

 
 

Key responsibilities 

 

Key tasks and responsibilities will include:  

 

• Mapping potential partners/stakeholders and their contribution to the campaign 

 

• Developing and implementing an action plan to get partners to pledge action in 

support of the campaign 

 

• Producing a communications strategy for the campaign 

 

• Developing a fundraising plan for the campaign, and securing as much support as 

possible within the timescale    

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Person Specification 
 

This is an ideal opportunity for someone outside the sector who has campaigning, 

communications and fundraising skills and want to stretch themselves by working in a new 

setting. Or for somebody already in the library/literature sector, looking to take skills in 

campaign leadership, fundraising and public affairs to a new level.   
 
 

Experience  

• Significant campaigning, communications or fundraising experience in a relevant 

sector  or experience working within the literature sector at a managerial level   

 

• An understanding of literature, libraries and local government & local authorities 

(desirable but not essential)  

 

• Understanding of working in a charity/development agency setting (desirable but 

not essential) 

 

 

 

Skills  

• Entrepreneurial thinker 

 

•  Independent and resilient personality  

 

• Excellent influencer and negotiator 

 

•  Excellent written and verbal communication skills  

 

 

Aspirations 

• The ideal candidate should aspire to run an organisation in the longer term or move 

into a high level development, communications or advocacy post 

 

 

 

 

 



 

 

Biographies 
 
Miranda McKearney  

Miranda has been an activist in the field of reading and libraries for many years. In 2002 

she founded The Reading Agency, with Anne Sarrag and Debbie Hicks. Miranda has 

worked as an activist in the field for 20 years, and helped found the three smaller 

development agencies which were merged to form The Reading Agency. She has a 

background in marketing, the arts and literature. She spends her spare time reading 

ferociously and walking in Dorset.  

 

Miranda received an OBE in 2005 for services to education and libraries.   
 

 
Liz Dubber, Director of Programmes  
Liz joined The Reading Agency in 2004.  Before this, Liz worked in public libraries in 
Gloucestershire for over thirty years, in a variety of posts, managing and developing 
services for adults, adult learners, young people, children and schools. From 1984 – 1999, 
as lead professional for work with children, young people and adult learners, Liz developed 
close links and a variety of projects with partners in schools, and with the adult learning 
and family learning sectors.    From 1999 – 2004 she was Assistant Head of Libraries and 
Information, Policy and Performance, and was closely involved in work across the Council, 
including leading and supporting a number of Best Value Service reviews.  At a national 
level, Liz was Chair of the Association of Senior Children’s and Education Librarians in 
2000, and co-author of Start with the Child, (CILIP, 2003). Liz also is organiser and visiting 
lecturer for the Public Libraries and Young People’s Services module of the Masters 
course in Information and Library Management at the University of the West of England, 
where she also supervises students undertaking dissertations for the Masters degree.    
  
Maureen McCulloch, Finance Director 
Maureen has worked in a number of roles Charity and non-profit sectors including 
Action Aid; Malvern Theatres (part of team taking the theatre from local authority control 
into a charitable trust and undertaking Lottery funded refurbishment); Worcester Swan 
Theatre; Regional Development Agency, Malvern (small business advisor); consultant for 
Oxford Playhouse, Corn Exchange Newbury, Drum, Birmingham plus freelance training for 
a number of charity and arts organisations – CAB, Museums, Libraries and Archives 
Councils, Arts Council, Interchange Community Action, Independent Theatre Council, 
University of Kent (drama dept.), University of Sussex (Centre for Continuing Education), 
University of Surrey (drama dept), Association of British Orchestras (ongoing). 
 
  
 



 

 
 
 
 
Penny Shapland, Director of Resources and Strategic Operations 
Penny worked in Leicestershire and Hertfordshire libraries for 20 years. In 2000 she was 
seconded to The Reading Agency’s predecessor agencies. She has been at the core of 
The Reading Agency’s development since its inception in 2002. As the agency grows, she 
is increasingly focused on the development of the organisation but she has developed 
relationships with key partners including, Arts and Business, publishers, the Richard and 
Judy Book Club and World Book Day. She is a member of the Orange Prize Management 
Committee and the World Book Day executive.  

 

 


